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THE CANADIAN FERTILIZER PRODUCTS FORUM 
 
The Canadian Fertilizer Products Forum (CFPF) was launched in the fall of 2006 to 
provide a forum for stakeholder input into the regulatory process for fertilizers and 
supplements. The CFPF brings together producer groups, industry representatives, non-
governmental organizations and regulatory officials from across the country to provide 
recommendations to improve the regulatory system. 
 
The CFPF recognizes that fertilizers and supplements are the most important crop input. 
Agricultural producers in Canada spend about $3 billion on fertilizers and supplements 
per year, more than on pesticides, seeds, fuel, or any other crop inputs. 
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HIGHLIGHTS 
 
The Communications and Operating Working Group (COEWG) is a permanent working group of 
the Canadian Fertilizer Products Forum (CFPF).  Its purpose is to deal with all the issues relating 
to the smooth and efficient operation, innovative and supportive environment and ongoing 
communications of the fertilizer and supplements sector.  These issues have been identified as 
being of concern to members of the fertilizer and supplements industry, its stakeholders and/or 
the Canadian Food Inspection Agency (CFIA).  The issues are referred to COEWG by the CFPF 
Executive or raised by COEWG itself. 
 
The COEWG also represents the sector in discussions on issues relating to this area, proposals put 
forward by regulating or government bodies, and provides input and advice to government and 
acts as the industry sounding board for the CFIA.  The COEWG reports to the CFPF membership 
through the CFPF Executive Committee. 
 
COEWG held meetings six times by teleconference and one additional time to discuss the CFPF 
Strategic Plan.  There was one face-to-face meeting at the November 2006 CFPF Forum and 
many emails to the group vetting communications products.   
 
Outreach to the public was the responsibility of the COEWG.  The COEWG was established to 
achieve a number of objectives including: 
 

� To communicate effectively regarding the role of the CFPF and the benefits and 
safety of fertilizers and supplement products 

 
� To provide strategic direction to the communications activities of the CFPF 

 
� Review communications products produced for the CFPF to ensure consistency 

with the CFPF’s key messages, prior to final approval by the Executive 
Committee 

 
� Support the internal communication needs of the CFPF members, especially 

participants in other working groups 
 
COEWG had successful outreach with the public, media, farm groups, government agencies, 
NGOs and industry not directly related to fertilizer and supplement products. The WG was 
instrumental in sharing extensive information about the CFPF through press releases and the 
CFPF web site, which was spearheaded by the COEWG and formally launched in May 2007. To 
prepare for outreach with the public, the COWEG collaborated with the CFPF Executive to 
develop a set of key messages that would be the focal point for proactive communications 
throughout the life of the CFPF. 
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Externally focused communication activities that were undertaken by the CFPF and the COEWG 
included: 
 

1. A comprehensive media contact list was developed in October 2007 
 

2. A press release and backgrounder on the CFPF Ipsos Reid survey was issued in 
October 2007. In addition, information on the Ipsos Reid survey and the CFPF 
was covered in the farm media articles including: Western Producer, Grainews, 
Fertilizer Week America, Barley Country and Beef Magazine. 

  
3. A full-page story on the CFPF was included in the fall 2006 issue of the CAAR 

Communicator, the trade publication for Canadian agri-retailers. Four additional 
stories were also run over the project duration.  

 
4. The COEWG was instrumental in developing the logo and brand identity for the 

CFPF. 
 

5. Industry fact sheets were developed including: Introduction to the CFPF, 
Feeding Your Soil, and The Importance of Fertilizers and Supplements. Copies of 
the fact sheets were distributed to provincial and federal Ministries of Agriculture 
across Canada. In addition, the fact sheets are posted on the CFPF web site as 
resource materials.  

 
6. The results of the CFPF Ipsos Reid survey were distributed to farm groups across 

Canada in October 2007, including the Canadian Federation of Agriculture, 
Christian Farmers Federation of Ontario, Alberta Pulse Growers, Manitoba Pulse 
Growers, Saskatchewan Pulse Growers, Alberta Barley Growers and the Grain 
Growers of Canada. Highlights of the survey were also sent to the networks of 
the Association of American Plant Food Control Officials, the Canadian 
Fertilizer Institute, The Fertilizer Institute in the United States and the Canadian 
Food Inspection Agency. 

 
7. The COWEG ensured a comprehensive member data base was maintained 

throughout the CFPF. That data base exists as the main mechanism for outreach 
to the entire CFPF membership.  

 
8. A CFPF banner stand was developed to raise visibility of the CFPF at 

conferences.   
 

9. A Question & Answer document was produced to explain how to register a 
product with the CFIA in April 2008. 

 
10. Three communications publications were produced based on the research reports 

on industry standards, emerging markets, and marketplace monitoring. The 
reports will be sent to provincial and federal ministries of agriculture.   

 
11. There are two communications currently underway for distribution in fall 2008. 

a. A letter to the provincial and federal Ministers of Agriculture summarizing the 
achievements of the CFPF 

b. A news release summarizing the achievements of the CFPF 
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COWEG was successful in supporting internal communication for the CFPF.  Their work in 
establishing common operating and reporting procedures made the work of the CFPF more fluid 
and effective. Internally focused communication activities that were undertaken by the CFPF 
included: 
 

1. The Working Group established a means to regularly communicate with CFPF 
members. Regular Member Updates and news bulletins were distributed by e-
mail to the entire CFPF membership. These updates included highlights of 
Executive Committee and working group activities, notices of upcoming events 
and meetings, and highlights of commissioned reports. In addition, special “Save 
the Date” and “National Forum Notices” were e-mailed to all CFPF members 
advising them of national CFPF events.  

 
2. Early on in the CFPF, the COEWG developed a “Calendar of Events”, which 

outlined all planned WG and Executive meetings. The calendar was updated 
regularly to ensure there were no conflicting meetings as well as to keep 
members advised of upcoming meetings through the Member Updates. 

 
3. COEWG established a formal process for communication across the entire CFPF, 

including templates for meeting agendas and minutes. 
  

4. Individuals were encouraged to participate in the activities of the CFPF Working 
Group. Contact information for each Working Group Secretariat was provided 
via Member Updates and the web site. 

 
5. A fertilizer and supplement industry Situational Analysis was contracted and 

used as resource information for members. The document is posted on the CFPF 
web site.  

 
6. The CFPF established a clear point of contact with the CFPF: 

 
CFPF Office 
Canadian Fertilizer Products Forum 
c/o Canadian Fertilizer Institute 
350 Sparks Street, Suite 802 
Ottawa, ON K1R 7S8  
E-mail: info@cfpf-fcpf.ca 
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DESCRIPTION OF CONSULTATION PROCESS  
 
 

Face-to-Face Meetings 
 
During the November Forum Working Group members met face-to-face to identify issues, develop 
and execute a work plan. The work plan was developed by ensuring a common definition of the 
COEWG scope of practice and brainstorming on a range of communications issues facing the 
organization. Once members were satisfied that all the issues were identified they were recorded so 
that there was a common understanding of the scope and elements of each issue.  
 
The face-to-face meeting was held on November 28, 2007. 
 
 

Teleconference Meetings 
 
Meetings of the Working Group were the drivers to move the work plan forward. During these 
meetings actions were decided and responsibilities allocated. 
    
Meetings followed a standard agenda: 
 
� Call to order and roll call 
� Consent Agenda (items that require little or no discussion) 
� Review of previous meeting minutes 
� Status review of work plan items and required follow-up actions 
� Calendar of meetings and events (all working groups and COEWG) 
� Other Business 
� Items of interest to members for Member Updates 
� Next meeting 

 
COEWG made a commitment to work by consensus as much as possible and this goal was met to 
develop options and recommendations.  
 
Teleconference meetings were held: 
 
� November 10, 2006 
� November 28, 2006 
� January 15, 2007 
� February 19, 2007 
� March 19, 2007 
� April 26, 2007 (special meeting to work on CFPF Strategic Plan) 

 
 

Electronic communication and discussion 
 
Due to the tight timelines and extensive review requirements of much of the communications 
products completed by COEWG, the group regularly used email approvals and communication to 
make recommendations and move projects ahead.    
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ISSUES CONSIDERED BY WG 
 
The COEWG focused their work on the communications activities of the CFPF, and developed 
and/or reviewed communications products developed by contractors.  The following items were 
discussed and reviewed:   
 
� Role and Mandate of COEWG 
� Key messages 
� CFPF brand and logo 
� External website content and development, and identification of materials for posting to 

site 
� Strategic Plan 
� Definition of audiences and audience needs 
� Identification of tools and vehicles for communication 
� Development of an internal website for CFPF members 
� Member Updates 
� Calendar of Events 
� Contact information distinct from CFI to ensure transparency and accountability 
� Identification of CFPF Spokesperson(s) 
� Creation of format for minutes / member updates to ensure clarity, consistency  
� Development of procedure for getting input and sharing information – between Executive 

Committee, Working Groups, Members 
� Development of a schedule/calendar of events and meetings 
� Direction into development of strategic plan 
� Publications (news releases, backgrounder, Q&A etc.) 
� Media list and media outreach   
� Electronic and printed publications related to research and working group reports 
� Contract of a writer to develop several communications products: 

   Introduction to CFPF 
   Benefits of fertilizers and supplements 
   Feeding your soil 

� Contract of a web designer & developer  
� CFPF Sustainability Plan 
� Strategy of communications with elected officials, farm groups, other related organizations 

and all levels of government about CFPF 
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RECOMMENDATIONS/OPTIONS MADE BY WG:  
AREAS OF CONSENSUS AND RESULTS ACHIEVED 
 
Due to the nature of COEWG’s work, an overwhelming majority of the issues considered by 
COEWG were approved and moved forward.  The items completed are noted below.   
 
� Role and Mandate of COEWG 
 
� Key messages 

 
� CFPF brand and logo 

 
� Website  

 
� Strategic Plan 

 
� Member Updates 

 
� Calendar of Events 

 
� Contact information distinct from CFI to ensure transparency and accountability 

 
� Identification of CFPF Spokesperson(s) 

 
� Creation of format for minutes / member updates to ensure clarity, consistency  

 
� Development of procedure for getting input and sharing information – between Executive 

Committee, Working Groups, Members 
 
� Publications (news releases, backgrounder, Q&A etc.) 

 
� Media list and media outreach   
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CONCLUSION / PATH FORWARD 
 
Ongoing work includes:  
 
� Ongoing sustainability of the organization – what happens at the end of the government 

contribution agreement?  How is momentum maintained? 
 
� How to further engage CFPF members in the Working Groups? 

 
� Do we need to further consider the development and implementation of an internal website 

for CFPF members and working groups to discuss issues and recommendations? 
 
� How to further raise awareness of the fertilizer and supplements sector? 
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APPENDIX A – WORK GROUP MEMBERS 
 
 

Susan Antler Composting Council of Canada 

Michael  Banks Compost Council of Canada 

Kate Billingsley CFIA 

Maite Chantepi Compost Council of Canada 

Tom Hennessey Miller Paving Limited 

Janice Janiec CH2M Hill 

Arlene Kappheim Spectrum Brands 

Tom Miller Miller Waste 

Darcy Pawlik Ag-West Bio Inc. 

Susan Sykes Canadian Fertilizer Institute 

Carla Ventin CFPF 
 



 

 11

 
 
 

APPENDIX B – CFPF LOGO 
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APPENDIX C – KEY MESSAGES 
 

 

 
 

The most important crop input consists of fertilizers and supplements.  Agricultural producers in 
Canada spend $2.6 billion on fertilizers and supplements per year, more than on pesticides, seeds, 
fuel or other crop inputs.    
 
In addition to agricultural and horticultural use, fertilizers and supplements are used in urban 
areas by homeowners, landscapers, nursery growers, lawn care operators, municipal parks, 
schools, golf courses, and others, to support healthy lawns and gardens.   
 
Fertilizers and supplements are used by agricultural producers to support sustainable production 
required for healthy crop growth.     
 
Canada is an international leader in providing agricultural producers around the world with 
the crop nutrients that they require. 
 
Fertilizers and supplements play a huge role in helping feed the world. Thanks to modern 
products, world food production has more than doubled since 1960. 
 
The prosperity of the agriculture and agri-food industry depends on a modern regulatory system 
that ensures timely access to safe and effective fertilizer and supplement products.      
 
The current regulatory system provides a strong foundation for the fertilizer and supplement 
industries founded on a science-based approach and support for the principles of efficacy and 
safety for all products regulated under the Fertilizers Act. 
    
Given recent scientific and technological developments and the emergence of new products, the 
existing regulatory framework can be modernized to better meet the needs of agricultural 
producers, industry, and other stakeholders.    
        
The Canadian Fertilizer Products Forum (CFPF) is a stakeholder-led initiative launched in 
November 2006 to: provide consensus-based advice to government on matters relating to 
fertilizer and supplement policy and regulation; enhance the reputation of the industry and 
confidence in it products via communications and outreach to stakeholders; and plan for the 
future by conducting research on emerging market opportunities and needs of producers.       
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APPENDIX D – WEBSITE 
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APPENDIX E – INTRODUCTORY PUBLICATIONS 
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APPENDIX F – MEDIA LIST 
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APPENDIX G – NEWS RELEASE 
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APPENDIX H – BACKGROUNDER 
 
 

 
 



 

 20

 
 

APPENDIX I – QUESTION & ANSWER DOCUMENT 
 
 
 

 
 

How to register a product? 
 
The Canadian Food Inspection Agency (CFIA) is responsible for the regulation of all fertilizers 
and supplements imported and/or sold in Canada. Under the Fertilizers Act and Regulations, 
some fertilizers and most supplements must be registered prior to importation and sale. 
Registration is handled by CFIA's Fertilizer Section and Fertilizer Safety Office. This article will 
walk you through the basics of getting a fertilizer or supplement registered. 
 
Q: What products have to be registered? 
 
A: All fertilizers blended with a pesticide (other than customer formula), most supplements, low 
analysis farm fertilizers (mixed farm fertilizers with less than 24% combined NPK, mixed organic 
farm fertilizers with less than 18% combined NPK), and all fertilizers containing only 
micronutrients, or micronutrients with Ca, Mg and/or S. 
 
Even if your product doesn't have to be registered, CFIA notes it is still subject to regulation and 
must meet all the prescribed standards. Companies that manufacture and/or import these products 
may request a voluntary pre-market assessment to verify that their products meet the 
requirements. 
 
Q: How is a fertilizer or supplement registered? 
 
A: A fertilizer or supplement is registered through a pre-market assessment process conducted by 
CFIA. Obtain and fill-out a registration application form, which can be downloaded at 
http://www.inspection.gc.ca/english/for/pdf/c3778e.pdf and filled out electronically, printed, and 
submitted.  
 
Printed copies are available from:   
 
Fertilizer Section, CFIA  
59 Camelot Drive   
Ottawa, ON K1A 0Y9  
fax: 613-228-4552  
e-mail: fertilizer@inspection.gc.ca  
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For all new registration submissions the following information must be submitted: 
 
� a completed copy of the Fertilizer and Supplement Registration Application 

 
� three copies of the proposed product label 

 
� designation of signing authority as outlined in Trade Memorandum T-4-95 entitled 

Signing Authority for new product registrations 
 
� a Canadian agent if the manufacturer is a non resident business 

 
� the complete method of manufacture 

 
� a complete list of ingredients used in the manufacturing of the final product; and 

 
� the appropriate registration fee 

 
CFIA may require or request additional safety information/data, efficacy data, methods of 
analysis for actives, results of analysis depending on the product and its intended use(s). 
        
Q: Can I seek help during registration? 
 
A: If you have any questions before or during the process, contact CFIA's Client Services 
Administrator at 613-221-7519 or fertilizer@inspection.gc.ca. The administrator can answer 
general questions related to submission processing, submission requirements, fees, or location of 
a submission. For technical questions or specific questions related to the results of a review of a 
submission, the administrator can refer you to the appropriate evaluator. 
 
There's also no cost inquiry system where the applicant submits the product label, method of 
manufacture and ingredients to the Fertilizer Section requesting to know what the requirements of 
the product are under the Act. The Fertilizer Section will review the inquiry and respond within 
45 days, outlining whether the product requires registration, and if it does, what information must 
be submitted. This review is not equivalent to a full product review or registration, as the safety, 
efficacy and proper labeling of the product are not assessed. 
 
Q: If registration is required, what does a pre-market assessment involve and how 
is it conducted? 
 
A: It's a detailed, science-based evaluation of the information outlined above to ensure adherence 
to the Fertilizers Act and Regulations and associated policies.  It's conducted by a team of highly 
qualified and trained Evaluators organized into four groups within the Fertilizer Section and 
Fertilizer Safety Office. These groups are:  
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� The Program Design and Delivery Unit controls all submissions through their various 

review stages as well as conducts the general label review, completes submission reviews 
for products not requiring specific efficacy and/or safety information/data and completes 
re-registration and minor amendment reviews.   

 
� The Efficacy Data Assessment and Policy Unit is responsible for reviewing efficacy 

data submissions. 
 
� The Biological Evaluation and Policy Unit conducts safety assessments of biological 

products. 
 
� The Chemical Evaluation and Policy Unit is responsible for conducting safety 

assessments of chemical products/ingredients. 
 
Q: Can you tell me more about the safety assessment? 
 
A: Safety evaluators examine the active components as well as all the formulants, carriers, 
additives, potential contaminants and by-products that might be released into the environment as 
a result of product's application to soil. In addition to evaluating the impact of the product as a 
nutrient or plant growth supplement, CFIA considers unintended and potentially adverse effects. 
This includes bystander and worker exposure (e.g. retailer, farmer, home owner), safety of food 
crops grown on land that has been treated with the product, impacts on animals and plants other 
than the target crop species, and ecosystem effects including impact on soil, biodiversity, leaching 
to waterways, etc.  
 
Q: Can you tell me more about the efficacy assessment? 
 
A: Efficacy assessments of fertilizer and supplement products can range from simple calculations, 
ensuring that the product delivers a sufficient amount of nutrients to satisfy plant needs, to highly 
complex statistical analysis of performance data generated from field or greenhouse trials. In all 
instances, the efficacy claims that appear on a product label must be supported by scientifically 
valid information and the product benefits must be substantiated in a clear and definite way. A 
variety of factors are considered by CFIA evaluators when evaluating product performance 
including product application rates, nutritional requirements of the target crop, usage pattern, 
frequency of application, current agricultural practices, appropriate statistical methods, research 
trial designs, and Canadian climate and soil conditions. 
 
Q: How are labels verified? 
 
A: All products submitted to the CFIA for registration or approval undergo a thorough label 
verification to ensure that displayed information is in compliance with the standards prescribed by 
the Fertilizers Act and Regulations. Evaluators verify that requisite information such as 
guaranteed analysis, directions for use, company/manufacturer contact information, appropriate 
units of measurement, and mandatory cautionary statements appear correctly and are clearly 
legible on the label. The label review process also verifies that labels only convey true and 
accurate information. The CFIA requires that any misleading or inappropriate statements be 
removed from the label, to protect the consumer from fraudulent claims. 
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Q: What fertilizer-pesticides blends have to be registered? 
 
A: All pre-packaged and bulk fertilizer-pesticide products, except those blended as part of a 
custom order that will not be offered for re-sale. All pesticides used in a fertilizer-pesticide blend 
must be registered under the Pest Control Products Act for control of those pests for which the 
fertilizer-pesticide product is recommended.  
  
Q: What are the unique aspects of a fertilizer-pesticide registration? 
 
 A: Applicants registering fertilizer-pesticide products must ensure that all pesticides used in the 
fertilizer-pesticide blend are registered under the Pest Control Products Act for control of those 
pests for which the fertilizer-pesticide product is recommended, and listed in the Compendium of 
Fertilizer-Use Pesticides (available from the Client Services Administrator). 
 
Q: What supplements don't have to be registered?   
 
A: Those intended to correct soil acidity or alkalinity, seed to which a registered inoculant is 
adhered to (although the actual inoculant requires registration), potting soils containing registered 
supplements and fibrous organic matter that is represented for use only in improving the physical 
condition of soil don't have to be registered although they are regulated under the Fertilizers Act. 
As well, products listed in Schedule II of the Fertilizers Act, including compost, perlite, 
vermiculite, humus and peat moss are exempt from registration. 
       
Q: What are the unique additional aspects of a supplement registration?  
 
A: Applicants registering supplement products must submit: 
 
� statistically significant efficacy data that supports the claims being made regarding the 

benefits of the product. The data must be from scientifically acceptable field trials where 
the product was used in accordance with the directions on the label. Although studies 
from other countries may be used to support efficacy, at least part of the data must have 
been derived from Canadian field trials.  It should be noted that the efficacy requirements 
for micronutrients are currently undergoing revision, and it is anticipated that new policy 
will be introduced in the near future.  

 
� if acceptable Canadian efficacy data has not been generated, a research authorization 

must be obtained prior to the initiation of trials in Canada. For more details, see T-4-103. 
 
� data/information demonstrating the safety of the product based on the recommended use 

pattern. 
 
� an acceptable method of analysis to identify and quantify the active ingredients. 

       
Q: What are the unique additional aspects of a micronutrient registration? 
 
A: Applicants registering micronutrient products must submit: 
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� statistically significant efficacy data that supports the claims being made regarding the 

benefits of the product if the product contains micronutrients in the oxide form or 
micronutrients that are chelated with a chelate other than EDTA. The data must be from 
scientifically acceptable field trials where the product was used in accordance with the 
directions on the label. Although studies from other countries may be used to support 
efficacy, at least part of the data must have been derived from Canadian field trials. It 
should be noted that the efficacy requirements for micronutrients are currently 
undergoing revision, and it is anticipated that new policy will be introduced in the near 
future. 

 
� analysis of the end-product demonstrating (i) the amount of all guaranteed nutrients, and 

(ii) the concentration of the following elements: arsenic, cadmium, chromium, cobalt, 
copper, lead, mercury, molybdenum, nickel, selenium and zinc. Given the well-
documented variability in nutrient and heavy metal concentrations of several 
micronutrient fertilizers, these analyses are required to be provided to the Agency at six-
month intervals throughout the time that the registration is active for the product. 

 
Q: Is there other general registration information to be aware of? 
 
A: The Fertilizers Regulations, as well as associated policy documents, stipulate criteria required 
for the labeling of all fertilizers. These documents should be consulted for further guidance on 
product labeling. 
 
As well, manufacturers and distributors should follow the rules of the Workplace Hazardous 
Materials Information System (WHMIS), which involve safety labels.  
 
 As well, four sets of analyses are required at re-registration for all micronutrient products. They 
must be representative samples collected over a period of two months at intervals of 
approximately two weeks apart. Each sample analyzed may be a composite sample representative 
of product generated over the two week interval. Other sample procedures must be approved by 
the Plant Production Division. This request should be based on information pertaining to source 
materials, manufacturing processes, usage of industrial by-products, historical analyses of the 
product, etc. 
 
Q: Where can I find more detailed information on the registration requirements for 
my product?  
 
A: Additional information can be found in the "Plants" section of the CFIA web site: 
www.inspection.gc.ca <http://www.inspection.gc.ca/> . Of specific interest are the following 
trade memoranda T-4-107 for supplements, T-4-111 for micronutrients and T-4-102 for fertilizer-
pesticides. Additionally, the Fertilizer Section and Fertilizer Safety Office are working on a 
comprehensive guide for all products regulated under the Fertilizers Act, which will be divided 
into sections by product type. Each section will be released for consultation as it is completed, 
and will contain all the information necessary for your product to comply with the Fertilizers Act 
and Regulations and associated policies and to obtain registration if required. 
 
 
 
 



 

 25

 
 
Q: What fees are charged for registration submissions or registration related 
submissions? 
 
A: They range from a low of $50+ tax for a minor amendment to an existing registration to $500+ 
tax for a safety data review. There's a maximum charge of $1,000+ tax for individual 
submissions, which only comes into play for new registrations requiring efficacy and safety data 
reviews. For more details, see:  
 
■ http://www.inspection.gc.ca/english/reg/cfiaacia/feesfrais/part_5e.shtml  
 
■ or the second page of the Fertilizer or Supplement Registration Application form. 
 
Q:  How long is a registration good for, and what is required for re-registration? 
 
A: All products are registered for up to two years although CFIA is in the process of changing 
that to three years. To obtain re-registration, the registrant must submit three copies of the current 
label and two copies of the completed registration application prior to the expiry of the current 
registration period. In addition any requested information/changes from previous registration 
approval must be submitted/made. Product re-registrations are required in order to ensure 
continued compliance with CFIA’s rules and to approve any registrant/manufacturer initiated 
changes to the product and/or its labeling (prior to initiation).  Registrants are notified by letter 
from the Client Services Administrator about any impending expiries of registered products in 
their name. 
 
Q: What steps have to be followed in making an amendment to a registration? 
 
A: Any amendment to a registration must be approved in advance of its implementation. There 
are four changes to a registration that are considered minor amendments: 1) the name or address 
of the registrant or manufacturer; 2) the colour or format of the label; 3) the product or brand 
name; and 4) the declaration of net contents).  All other changes are considered major 
amendments.  All amendments can be made at the time of re-registration or at anytime during the 
registration period with payment of appropriate fees. Major ones made at the time of re-
registration will be charged the major amendment fee.  
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APPENDIX J – CAAR COMMUNICATOR ARTICLES 
 
December 2007 Issue 
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July 2007 Issue 
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September 2007 Issue 



 

 29

 
 
February 2008 Issue 
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APPENDIX K – MEMBER UPDATE 
 

 

 

In less than 20 days, members of the Canadian Fertilizer Products Forum will come together in 
Ottawa. If you haven’t sent in your registration form, now is the time! The registration form is 
attached. 

The Ottawa Forum will take place on November 26 & 27, 2007 at the Lord Elgin Hotel. Take a 
sneak peak at the agenda for some of the planned activities. For more details go to the CFPF 
website – www.cfpf-fcpf.ca.  

CANADIAN FERTILIZER PRODUCTS FORUM CONFERENCE 
AGENDA 

 
Lord Elgin Hotel, Ottawa, ON 

  November 26, 2007 – Day 1 CFPF FORUM 

Time Session 

7:30 - 8:00 Breakfast/Coffee 

8:00 - 12:00 

 Work Group Meetings (Open to all CFPF attendees) 

• Biosolid Products Working Group  
• Efficacy Task Force (plus: new product discussion)  
• Communications & Operating Efficiency Working Group  
• Marketplace Monitoring & Labelling Working Group  
• Regulatory Efficiency Working Group  

  

12:00 - 1:00 Lunch Break 

  

1:00 -1:15 

  

  

Welcome, Opening Remarks 

Peter McCann, Interim Chair, CFPF 
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1:15 - 1:40 

  

Keynote Speaker – Marilyn Braun, Canadian Federation of Independent Business 

The Next Generation of Ag Policy 

1:40 - 1:50 

  

Agenda and Program Review  

  

1:50 - 3:30  

  

CFPF Working Group Reports: Work accomplished to date, review of recommendations, 
question and answer sessions.  

Reporting:  

• Efficacy Workgroup  
• Regulatory Efficiency Working Group  
• Biosolid Products Working Group  
• Marketplace Monitoring & Labelling Working Group  
• Communications & Operating Efficiency Working Group  
• Other reports from member groups (please request if you wish to make one)  

  

3:30 - 3:45 Break 

  

  

3:45 - 4:45 

  

  

  

Canadian Food Inspection Agency Update:  

• Strategic Action Plan status  
• Accomplishments to date  
• Reaction to CFPF input to-date  

  

4:45 - 6:00 CFPF Reception with Welcoming Remarks from Carol Swan, CFIA President 

6:00 - 7:00 Additional Working Group Meetings if needed  
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November 27, 2007 – Day 2 CFPF FORUM 

 Time Session 
  

7:30 - 8:30  

  

Breakfast/Coffee 
  

  

  

  

8:30 - 10:45 

  

Feedback on Working Group Reports  

• Biosolid Products Working Group  
• Efficacy Task Force  
• Communications & Operating Efficiency Working Group  
• Marketplace Monitoring & Labelling Working Group  
• Regulatory Efficiency Working Group  
• Canadian Food Inspection Agency  

  
  

10:45 - 11:00 

  

Break 

  
  

  

  

11:00 - 12:30 

  

Presentation Results 

• Industry Standards Report – Sally Rutherford: Industry Standards on Fertilizer Quality – 
Examples from other countries and sectors  

• IPSOS-Reid Report – Kent Goldie: Attitudes and usage of Fertilizer & Supplements  
• George Morris Centre Report – Beth Sparling: Emerging markets and trends for the 

Canadian Fertilizer & Supplement Industries  
• Peter McCann, CFPF Interim Chair - CFPF Strategic Plan: Possible Paths Forward  

  
  

12:30 - 1:30 

  

Lunch Break – working lunch  

  
  

  

1:30 - 2:15 

  

Recommendations:  

• Review of feedback from Forum on recommendations;  
• Conclusions for final report  
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2:15 - 2:30 

  

Break 

  
  

  

  

2:30 - 3:45  

  

Consultative Groups Panel Discussion: 

• Dale Adolphe, Canadian Seed Growers Association, National Forum on Seed  
• Patrice LeBlanc, Department of Fisheries and Oceans  
• Clyde Graham, CFPF  
• Helen Hayes, Canadian Food Inspection Agency  

  

Group Discussion – Future of CFPF 

  

3:45 - 4:00 AGM 

4:00 - 4:30 

 

Closing Remarks and Wrap-up:  

• Final remarks  
• Review of accomplishments  
• Next steps  
• Forum evaluation  
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Registration Form 

CFPF Ottawa Conference  
November 26-27, 2007 

 
Please fill out the below information for our records. 

 
1. Name of Participant(s): 

____________________________________________________ 
 

____________________________________________________ 
 
2. Organization: 

____________________________________________________________ 
 

3. Address: 
________________________________________________________________ 

 
4. Do you speak: English French  Do you require translation: Yes             

No     
         
5. Can we put your name on the delegates list? Yes        No 
 
6. Do you have any special dietary needs? 

_______________________________________ 
(Please specify) 

 
7. How do you wish to pay the $100 registration fee?  Cheque    VISA           

MC 
(Cost is $100 plus GST per participant: GST #86387 6264RT)  

 
* Cheques payable to:  

Issues & Insights 
250, 33 – 24 Avenue SW 
Calgary, Alberta   T2S 3E6 

 
* If you wish to pay with VISA or MasterCard, please fill out information below: 

 
Credit Card #:____________________________  
Expiry date: _________________ 
 

Accommodations: 
Hotel rooms are available at $143/night until October 26.  
Please call the Lord Elgin hotel at 1-800-267-4298 and request the room block for CFPF. 
 

Please e-mail or fax this form to: 
E-mail: Michelle.Stappleton@issuesinsights.com 

Fax: (403) 410-7601 
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APPENDIX L – CALENDAR OF EVENTS 
 

 
 
 

CFPF Calendar of Events 
October 2006 – February 2008 

Updated May 2, 2008 
 

Date Type of Meeting Conf Call Face to 
Face 

October 30 2006, 12pm EST MMLWG 9   
November 1 2006, 1pm EST Executive Committee 9   
November 7 2006, 12pm EST REWG 9   
November 10 2006, 12pm EST COEWG 9   
November 17 2006, 12pm EST Executive Committee 9   
November 23 2006, 12pm EST Executive Committee 9   
November 28 2006, 3:30-
5:30EST 

REWG  9  

November 28 2006, 3:30-
5:30EST 

COEWG  9  

November 28 2006, 3:30-
5:30EST 

New Products WG  9  

November 28 2006, 3:30-
5:30EST 

Biosolids WG  9  

November 28 2006, 6-7pm EST CFQAP  9  
November 29 2006, 7-8:15am 
EST 

Labelling Subgroup  9  

November 29 2006, 8:30-
10:30am EST 

REWG  9  

November 29 2006, 8:30-
10:30am EST 

MMLWG  9  

November 29 2006, 8:30-
10:30am EST 

Biosolids WG  9  

November 29 2006, 2-4pm EST Executive Committee 9  9  
January 8 2007, 3pm EST Executive Committee 9   
January 15 2007, 10am EST COEWG 9   
January 17 2007, 10am EST REWG 9   
January 19 2007, 11am EST CFQAP Subgroup 9   
January 31 2007 CFIA Consultation – Calgary  9  
February 1 2007, 11am EST MMLWG – Labelling Subgroup 9   
February 5 2007, 2pm EST Executive Committee 9   
February 6 2007 CFIA Consultation – Vancouver  9  
February 8 2007, 11am EST Efficacy Task Force 9   
February 12 2007, 11am EST MMLWG – Labeling Subgroup 9   
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February 16 2007, 10am EST CFQAP Subgroup 9   
February 13 2007 CFIA Consultation – Moncton  9  
February 15 2007, 11am EST MMLWG 9   
February 19 2007 1pm EST COEWG 9   
February 21 2007, 10am EST REWG 9   
February 26 2007, 11am EST MMLWG – Labelling Subgroup 9   
February 28 2007 CFIA Consultation – Guelph  9  
March 6 2007 CFIA Consultation - Montreal  9  
March 6, 2007, 10am EST Biosolids WG 9   
March 9 2007, 11am EST MMLWG 9   
March 14 2007, 11am EST Labelling Subgroup 9   
March 15 2007, 11am EST Efficacy Task Force 9   
March 19 2007, 10am EST COEWG 9   
March 21 2007, 10am EST REWG (cancelled) 9   
March 27 2007 (9:30-2:00pm) Executive Committee  9  
March 28 2007 (a.m.) MMLWG and Labelling Subgroup  9  
March 28 2007 (p.m. only) CFIA Consultation, Ottawa  9  
March 29 2007 CFIA Consultation, Ottawa  9  
April 5 2007, 11am EST Biosolids WG 9   
April 16 2007, 10am EST COEWG 9   
April 18 2007, 10am EST REWG 9   
April 19 2007, 10am EST Labelling Subgroup 9   
April 24 2007 Efficacy Task Force 9   
April 26 2007, 11am-12:30pm Combined CFPF Strategic Plan 

and COEWG Meeting 
9   

May 14 2007, 3pm EST Executive Committee 9   
May 2 2007, 10am EST Labelling Subgroup 9   
May 3 2007, 11am EST Biosolids WG 9   
May 16 2007, 10am EST REWG 9   
May 17 2007, 10am EST Efficacy Task Force 9   
May 28 2007, 10am EST COEWG 9   
June 4 2007, 3pm EST Executive Committee 9   
June 7 2007, 11am EST Biosolids WG 9   
June 15 2007, 11amEST CFQAP Subgroup 9   
June 18 2007, 10am EST COEWG 9   
June 20 2007, 10am EST REWG 9   
June 21 2007, 10am EDT Labeling Subgroup 9   
June 27 2007, 2pm EDT CFQAP Subgroup 9   
June 27 2007, 10am EDT Efficacy Task Force 9   
June 28 2007, 10am EST MMLWG 9   
July 5 2007, 11am EST Biosolids WG 9   
July 16 2007, 10am EST COEWG 9   
July 18 2007, 10am EST REWG 9   
July 23 2007, 3pm EST Executive Committee 9   
July 25 2007, 10am EST Efficacy Task Force 9   
August 2 2007, 11am EST Biosolids WG 9   
August 15 2007, 10am EST REWG 9   
August 20 2007, 10am EST COEWG   
August 22 2007, 10am EDT Labelling Subgroup 9   
August 30 2007, 10am EST MMLWG 9   
September 5, 2007, 10am EST Labelling Subgroup 9   
September 6 2007, 2 pm EST CFQAP 9   
September 6 2007, 11am EST Biosolids WG 9   
September 7 2007, 10am EST Efficacy Task Force 9   
September 10 2007, 10am EST REWG 9   



 

 38

Special T4-103 meeting 
September 17 2007, 10am EST COEWG 9   
September 17 2007, 3pm EST Executive Committee 9   
September 19 2007, 10am EST REWG 9   
September 27, 2007 11am EDT BPWG 9   
September 28, 2007, 10 am EDT MMLWG 9   
October 4 2007, 11am EST Biosolids WG 9   
October 11, 2007, 2pm EDT CFQAP 9   
October 15 2007, 10am EST COEWG 9   
October 15 2007, 3pm EST Executive 9   
October 17 2007, 10am EST REWG 9   
October 23, 2007, 1-2pm EST BPWG Definitions Subgroup 

Note: this is a meeting held by 
members without secretariat 

support 

9   

October 23, 2007, 2:30-3:30pm 
EST 

BPWG Waste vs Product 
Subgroup 

Note: this is a meeting held by 
members without secretariat 

support 

9   

October 23, 2007, 4:00-5:00pm 
EST 

BPWG Cross Canada 
Regulations Subgroup 

Note: this is a meeting held by 
members without secretariat 

support 

9   

November 1 2007, 11am EST Biosolids WG 9   
November 19 2007, 10am EST COEWG 9   
November 19, 2007, 3pm Executive Committee 9   
November 21 2007, 10am EST REWG 9   
November 26 and 27, 2007 CFPF Conference, Ottawa, 

Ontario 
 9  

November 28 2007, 9am  Executive Committee  9  
December 6 2007, 11am EST Biosolids WG 9   
December 17 2007, 10am EST COEWG 9   
December 19 2007, 10am EST REWG 9   
January 23, 2008, 2:00 pm EST BPWG Subgroup 

Note: this is a meeting held by 
members without secretariat 

support 

  

February 5, 2008, 2 pm  REWG 9   
February 11 2008, 2 pm EST Executive Committee 9   
February 14, 11am EST 
 

BPWG   

 
Note: colour coding indicates the following: 
Blue = working group or subgroup 
Green = executive committee 
Black = CFIA sponsored activity 
 
 
 
 
 


